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MARKET]NG MANAGEMENT
Paper — 5.2 '
- Full Marks—80
Pass Marks - 24

~ Tlme — Three hours

The figures in the margm indicate full marks
- for the questions.

Answer either in English or in Assamese.

XAE W oo Sew IR

L. Answer the followmg questlons as directed :
' ‘ 1x10=10

ﬁzvﬁtfmfca orasic emam vl A s

() “Mobile hand-set’ is an example of

TR, T @8 Fewre casmm °BIT TR .

e wivwe 2 : |
(@) Perishable goods

(g A
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(b) Non-durable goods .
(w’ﬁ mé’r)

© Durable 'goods‘ '
@f ECD

(d) None of the above '
.(Em e 7w)

(i) Which - one of the followmg is not "
" psychological factor of consumer behaviour ? .~

,w @G | (SR Wr@as SIHI
k@omm w2

(@ Motivation ;
(=S
- ®) Fam11y incomo .
(ARTeR. )
() Attitude
| (i&vs‘?’r) )
(@ P‘e‘r,copti.oh. . -
(@) g
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E (iii) Who mtroduced the concept of ‘Marketmg
Mix’ ?

‘TR ﬁm’a aﬁmﬁt Sic TS

R

(a) William J. Santon -

,(b) Ph111p Kotler.
(Refeel  oR)

(o) Henry L. Hemen ‘
(@ @& @EW)
(d).‘N. H. Borden
(@ @2F IWN) . -

(iv) Which one of the following is not an
uncontrollable  factor ' of Marketing -
Environment ?

W@WWWW.W'
Wm?‘ :

| 6)) Economlc growth
(odtafer  [am)

(b) Level of education
NG )
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©(c) Marketingf-Mix '

®

(R )

(d) Price policy

= AR

Which one of the following methods is used

for measuring effectiveness, of advertising ?

WWWWWWW

.vvﬁfﬁﬁ@ﬁﬁw?@?

(a) Enquiry test
 (orpral o)

(b) Recogmtlon test- = -,

(ﬁqﬁﬂ o)

(c) Real test.

(ofFg =)
@ All of the \a‘boi/e'
(ese  wiBiRTezEY)
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(v1) Modlﬁcation and addmg neW features in the
: ex18t1ng products -amount to new. product
. (State true or false) -~ ,
K WWWH@WI (e‘ﬁ mvwﬁ%‘sn) |

(vii) Under ‘Penetration Pricmg Pohcy the price

_'of new product fixed-at initial stage is’ high
(State true or false) .

"“@m&rmw\m%’@m

“‘_mﬁaw@ﬁﬂwwﬁwmfiﬁw
@l(@a(.ﬂ@@ﬁm) |

o (viii) Produ_ct divers1ﬁcat101_1 is essent_ial to meet

changing test and desire of _ - (Fill up
the blank) '

wh-ufewhs 31@ Wﬂ’@? NFT&FR‘T
R | (I 31 o S

| (ix) When tlie market is 'se'gmented‘ on th‘fe'.b'asis 4

of age, gender, marital status of consumers,
it is known as _ ' segmentation. (Fill up
 the blank) )
&I CLINE e -, o, taarfias
e .
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A (x) e __isan attempt to recognise distinct
~ stages in the sales history of the product”
(Flll up the blank)

-,ﬁw«mmm 0
(anﬁﬁtﬁoﬁctmn ~

Answer the followmg questrons very bneﬂy

-

2x5=10 .

m@mﬁsmwwwm

“_7(1) What is Macro or uncontrollable marketmg '

- envrronment ?

mﬁaﬁmwﬁwquﬁﬁ@#
e

(ii) What is Buyin_g motive ?

(i) Wl;'at is ‘Price differential pricing policy’ ?
T AfFERe ek e e

© (iv) What is Advertising budget ?

ﬁwﬂa MG R 2

") What is Product dlver81ﬁcat10n ?
o e 2
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Afiswer any four of the f6110wing questions”
briefly : 5x4=20
Ao\ @wﬂ@ emﬂ‘sps R @ s, b‘:,{ Tas
ferar g

(i) Desc_ribe the scope of marketing management.

oRee  AREER AR W F_
(ii) What are the sociological factors that influence

the consumer behaviour ? .

(OIER RIS RN colzc'«nat ﬂwﬁ%ﬂs

@W & R

- (iii) What . is. Packagmg ? Dlscuss brleﬂy 1ts

functions. o
GivEes & 2 izna FfeET v . acﬁu
el .

(iv) What is Product line pollcy ? Dlscuss its
salient features.

waﬁﬂﬁﬁﬁﬁvwsiahﬁw&m

(v) Write the meaning of Distribution channel.
Explain briefly its functions.

ﬁwmwwmlwm
e fert .

. (vi) Write the functlons performed by Advertlsmg .

- Agency. . ,
Reasi SR ﬂ“’ﬁ"ﬂ ] IR
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